
MAPA Goes Viral
MAPA has a new website and is on

Twitter, Facebook and Instagram

Road Trip & Legislative Drive In
Keeping our Legistators Informed

Lunching & Learning
A Great Opportunity to Network



With fully integrated Topcon® 
grade control and no external 
masts or cables, the 700K 
SmartGrade Dozer’s design is 
already pretty brainy. But what 
really gives our new 
SmartGrade dozer an “A” in 
grade control is simplicity. Set 
up is quick and easy. Operation 
is a breeze. And serviceability is 
amazingly simple. SmartGrade 
does the thinking. The job gets 
done more efficiently. And your 
business performance 
improves. Genius indeed. 
Want to learn more about 
sharpening up your operation? 
Stop in or call today.

BUILT TO MAKE YOU LOOK LIKE A GENIUS 
Introducing the 700K SmartGrade™ Dozer.

Kansas City, MO
888-306-3434

Springfield, MO
888-306-2656

murphytractor.com

	
  

Hot Oil on Time 

Coastal Energy Corporation 
Paving the way since 1979 

 

1 Coastal Drive 
Willow Springs, MO 65793 

417-469-2777 
www.coastal-fmc.com 

Asphalt Facts
Asphalt is the quiet pavement. 

Quiet pavement technologies include open-graded surfaces, fine-graded surfaces, and two
layer open-graded pavements. Noise reductions of 3 to 10 decibels are common. 
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The Way I see it Spring 2016

Transportation Funding
legislation & the Upcoming Election
Another session has come and gone at the state capitol with no real progress in the arena of 
transportation funding. There was a glimmer of hope at the beginning of the session when 
Senator Doug Libla, R-Poplar Bluff, introduced SB623. SB623 was a 1.5 cent gas/3.5 cent 
diesel tax, which would have generated approximately $80 million a year for transportation.  
The end result would have meant $56 million to MoDOT and the remaining 30 percent 
to counties and cities as outlined by the state’s constitution. Because SB623 was under the 
Hancock limit, if passed by the legislature and signed by the Governor, it could have become 
law without going to a vote of the citizens of Missouri.

As the session wore on, and SB623 was debated in the Senate, it was quickly realized that it 
would die unless it was sent to a vote of the people. In order to move the bill out of the Senate, 
Senator Libla amended the bill to a 5.9 cent fuel tax increase, which would have generated 
approximately $236 million a year. As before, it would have meant $165 million to MoDOT 
and the remaining 30 percent to counties and cities. On April 6, SB623 was passed out of the 
House by a vote of 21 to 10. The glimmer of hope we had in early January quickly faded as the 
House waited almost a month to refer the bill to committee and where it ultimately died when 
the session ended.

As we prepare to embark on the general election cycle this November, Missourians will have 
the opportunity to elect a new Governor and with that a hope that the new Governor will 
understand the transportation funding situation and choose to be a leader. This will not happen 
by itself; it is important that we get engaged and talk to the candidates and educate them 
on the transportation funding issue. Let’s make transportation funding an issue in the 2016 
Gubernatorial election. 

Executive Director
Dale Williams

Asphalt Mixture
•	 Superpave Volumetric Mix Design
•	 Marshall Mix Design
•	 Stone Mastic Asphalt Design
•	 Recycle Materials (RAP, RAS) Analysis
•	 Ultra-Thin Bonded Wearing Course Design
•	 Hamburg Loaded Wheel Test
•	 Asphalt Pavement Analyzer
•	 Moisture Damage Susceptibility Testing
•	 Profilograph Services
•	 Field and Engineering Service

Asphalt Binder
•	 AASHTO M320 and MP19 PGB Verification 

and Classification Testing 
•	 Asphalt Extraction Testing using Trichloroethylene
•	 Many other specialized testing capabilities

Office Phone: 573-406-1383
Fax: 573-406-1398
Email: infoptlabs@gmail.com

www.premiertestinglab.com

It is important that 

we get engaged, talk 

to the candidates 

running for Governor, 

and educate them 

on the transportation 

funding issue. 
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A Big Welcome
Brandon Atchison 
Brandon joined MAPA in March 2016 and is a Jefferson City native. Previous 
to this position he spent his time in the nonprofit sector working for the 
Missouri State Chiropractors Association. Brandon has experience in marketing, 
sales, customer relations, management and social media/website design. His 
background also extends into local, city, and state government as he spends 
much of his spare time studying public affairs. He is currently serving on a 
committee with the Jefferson City Convention and Visitors Bureau. Brandon 
enjoys volunteering his time, especially when it comes to education. He has been 
an Event Judge for DECA and Merit Badge Counselor, teaching Citizenship in 
the World for Boy Scouts of America. Some past volunteer work involved Rotary 
and serving on multiple committees for the Young Professionals – Jefferson City Area Chamber of Commerce. He 
enjoys going on weekend adventures with his wife Cassandra and young son, Liam. He is also a sports enthusiast, 
especially NBA, and avid golfer.

With  Keystone’s  Wedgelock  Drum…  
The  Choice  Is  Yours 

 

Standard  Mill,  Fine  Mill  
And  Micro  Mill 

 

WITH  THE  
SAME  DRUM 

317-271-6192 
keystonecutter.com 

 

Wedge Lock Drum with single blocks - 5/8” standard spacing 
Wedge Lock Drum with triple blocks - 2/10” micro spacing 

KANSAS CITY, MISSOURI 800-821-8549

On the job for over 90 years!
POLYMER MODIFIED 
ASPHALTS
EMULSIFIED ASPHALTS
CUTBACK ASPHALTS
MICROSURFACING
CHIP AND SLURRY SEAL

GEOTEXTILES/PAVING FABRIC INSTALLED
PREMIUM COLD MIXES
CRACKSEALANTS

On the job for over 90 years!

WWW.VANCEBROTHERS.COMWWW.VANCEBROTHERS.COM
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2016 Fly-In
Transportation 
Construction Coalition
Don Rosenbarger, Vice President Operations – Delta 
Companies, along with Dale Williams, Executive Director 
– MAPA, attended the 2016 Transportation Construction 
Coalition (TCC) Fly-In on May 10th and 11th in 
Washington, DC. The message to Congress for the 2016 
Fly-in was twofold, with the first being thank you for passing 
the FAST Act and the second being your work is not done. 
We need to fix the Highway Trust Fund before the FAST Act 
expires in 2020.

The Fly-in could not have been more timely as Missouri’s own 
Congressman, Sam Graves, 6th Congressional District, co-
authored a letter to the House Ways and Means Committee 
urging them to come together and start the discussion on how 
to address the Highway Trust Fund’s long term stability. A 
copy of this letter was distributed to members of the House 
by participants of the Fly-in, urging them to sign the letter. 
In the end, 130 members of Congress signed the letter, 
including the entire Missouri delegation, with the exception 
of Congressman Jason Smith, 8th Congressional District. 
Congressman Smith, who serves on the Ways and Means 
Committee, stated that he did not sign onto letters addressed 
to committees on which he serves.

For funding of your next project. 
Look to the Commercial Loan

experts at

1-877-4HAWTHORN
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L E A R N  M O R E  A T  
D R I V E A S P H A LT. O R G

“It doesn’t matter if you’re driving in a race, or taking your daughter 
to school; smoother roads are safer for you and your family. That’s 
why almost all NASCAR tracks are asphalt, and why I prefer it,  
no matter my speed.”

-Brian Scott | Richard Petty Motorsports #44 | Father

SMOOTHNESS NOISE SAFETY SUSTAINABILITY CONSTRUCTION

DRIVABILITY MATTERS
SMOOTH ROADS ARE SAFER ROADS

A SMOOTH RIDE 
It’s just one of the ways asphalt delivers drivability. 

The Asphalt Pavement Alliance is a partnership of the Asphalt Institute, National Asphalt Pavement Association and the State Asphalt Pavement Associations.
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9 Ways to Drive Traffic to Your Website
In honor of summer let’s start with a beachy concept: your website 

is an island. Your marketing and search engines like Google are like 

boats, taking people out to your lovely website island. Without the boats, 

traffic to the island is slow. The more boats you have sending people 

to your website island, the more visitors you’ll have. So what activities 

constitute a boat? Let’s talk about a few ways (a.k.a. boats) to float traffic 

to your site. 

Put Your Web Address on EVERYTHING
And when I say everything, I mean everything. Your 
website should be on every advertisement, business card, 
letterhead, invoice, yard sign, brochure and email signature. 
Consider embroidering it below your logo on polos and 
printing your web address on the back of your work t-shirts 
and safety vests. The more places you can put your web 
address, the more likely someone is to see it and visit. 

Offer Value to Potential and Existing Clients  
One simple way to offer value is by providing answers to 
frequently asked questions, sample contracts, online bill 
pay, onboarding forms and paperwork. More in depth 
technology offerings might include: allowing people to 
submit maintenance requests, offering products for sale, 
online forms for product refills or a billing portal.  

Integrating your website with your sales and customer 
service activities doesn’t just generate website traffic, it also 
saves time and energy for your staff. They will be equipped  
to easily offer links to commonly asked questions, have 
fewer collection calls to make and phone orders to process.

Offer Downloadable Content
Consider the things people need at the beginning of the 
sales process. The buying cycle often starts with prospects 
researching and gathering ideas online. Those ideas may 
come in the form of pictures, videos or how-to planning 
guides. Making this information available on your website 
can establish your company as an expert advisor and build 

By Monica Pitts, Chief Creative Officer · MayeCreate Design

trust. These resources also generate traffic to your website 
as new prospects search online for answers. The content can 
also be shared via social media and gain more traffic through 
the social media referrals. Plus, prospects educated by your 
sales resources are closer to buying when they contact, 
increasing profitability by shortening the the sales cycle. 

Add Content to Your Site 
By saying add content what I really mean is blog. And 
I know you probably think “blog” is a dirty word. Your 
blog doesn’t need to be a traditional blog. You just need 
to update your site with information that interests your 
target market.  

•	 Post photos announcing new staff members and share 
information about them as they join your team. 

•	 Publicize community involvement.

•	 Post photos and descriptions of in-progress or finished 
projects on the website.

Tell Everyone About Your New Boats
After you create those resources make sure you share them, 
remember island, boats …

•	 On your telephone hold message tell people to look for 
resources on your website.  

•	 Consider linking to the resources from appropriate 
personnel email signatures.  

•	 Link to your online pay portal or billing FAQ from 
your invoices. 
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•	 Email links to resources as needed instead of emailing the resources themselves.  

•	 Reference your resources on printed marketing materials.

•	 Send an email out to your mailing list with a link to new website content (hint: this 
can be automated so it’s not such a hassle).  

•	 Also tell your social media following.  

•	 Some apps such as WiseStamp will automatically add your latest social media post 
or blog post to your email signature so you can passively drive traffic back to your 
website, through day to day email correspondence.

Advertise Online
If your website is new or you don’t have a good database of marketing contacts on email 
or social media you may need to consider engaging in online advertising.  

•	 Advertise on other well trafficked sites that reach your target market.

•	 Place an ad or article on another company or organization’s newsletters.

•	 Try pay per click advertising on Google or social media.

•	 Run a retargeting campaign to display ads to people who have visited your website 
and encourage them to return.

Run a Contest
An online contest can build interest and generate site visits. For example: run a “worst 
driveway” contest. Encourage people to post a picture of their driveway on your website.   
Announce a winner each week on your website and email all the contestants. Then at the 
end of the summer, draw a winner and repair some needy person’s driveway.

List in Directories
Google search for your business and if directories display above your company website 
for general terms related to your business consider listing in those directories. Not all of 
them are free or even relevant so weigh your options and choose the ones that are the 
best fit.  

Publish Content on Other Industry Websites 
Publishing content on a well-rounded and well distributed website can gain traction 
for your own website. By linking people back to your site in your author profile and 
referencing other articles you’ve written on your own blog you can borrow the site’s 
audience and drive that traffic to yours.

Wrapping Up
These are just a few examples of boats that can drive traffic to your website island. 
And not all of them apply to everyone. To know what’s best for you take a look at your 
business and consider what resources you already have at hand. Start with the easiest 
activities for you like adding your website to your email signature or to your invoices 
then build from there.  

Monica is the creative force and 
founder of MayeCreate. She 
has a Bachelor of Science in 
Agriculture with an emphasis in 
Economics, Education and Plant 
Science from the University of 
Missouri. Monica possesses a rare 
combination of design savvy and 
technological know-how. Her 
clients know this quite well. Her 
passion for making friends and 
helping businesses grow gives her 
the skills she needs to make sure 
that each client, or friend, gets 
the attention and service he or 
she deserves.

Monica Pitts
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Calendar of Events

September 28, 2016 
17th Annual MAPA-REF Golf Outing
Mark your calendars. MAPA-REF's 17th Annual 
Golf Outing will be held September 28, 2016 at 
Tanglewood Golf Course in Fulton, MO.

October 18, 2016
11th Annual MACTO Conference
Branson Convention Center

November 13-15, 2016
2016 Missouri Chapter APWA Fall Conference
Holiday Inn Executive Center

January 9-11, 2017
27th Annual MAPA Conference

Mark your calendars. MAPA's Annual Conference 
will be held January 9-11, 2017 at the Holiday Inn 
Executive Center in Columbia, MO.

February 23, 2017
Black to Basics Spring Training 
MAPA's fourth annual Black to Basics Spring 
Training will be held February 23-24, 2017 in 
Columbia, MO.
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WELL MAINTAINED
The facts are clear: the public wants well-
maintained roads, but without the hassle of 
road closures. In fact, more than 8 out of 10 
drivers and 7 out of 10 truckers surveyed want 
maintenance performed during off-peak hours. 

TOP TRAITS  
U.S. DRIVERS  
WANT FROM  
ROADS

Edelman Berland surveyed 3,085 drivers from across the 
United States in March 2014 and asked them to identify 
the road attributes of greatest importance to them. Despite 
frustrations born of a lack of regular pavement maintenance, 
drivers and truckers alike prefer what asphalt can provide — 
well-maintained, smooth roads that keep them safe.  
 
 

To learn more, visit www.DriveAsphalt.org/Drivers

84% 73%

SAFE
When presented with 14 
factors to consider when 
building a road, more than 
half of drivers chose safety 
as a top priority. Smooth, 
well-maintained roads are 
safe roads, reducing the risk 
for traffic-related crashes.1

The APA is a partnership of the Asphalt Institute, National Asphalt Pavement Association  and the State Asphalt Pavement Associations.

SMOOTH
Nearly 7 out of 10 drivers said they are fine with  
periodic maintenance delays if it means a smoother 
driving experience. Smoother roads are more 
comfortable and cause less wear-and-tear on vehicles, 
making them more cost efficient for drivers.2

Asphalt road resurfacing can be done during 
off-peak hours, ensuring a consistent level 
of performance without inconveniencing 
commuters. As a rule, asphalt is smoother 
than concrete and smoother surfaces provide 
a safer, more comfortable, high performance 
ride.3 Smoother surfaces also result in less fuel 
consumption4 and lower vehicle maintenance 
costs.2 If well maintained, asphalt roads are 
“like new” after 50 years or more.

Conversely, concrete roads degrade over 
time and are costly and time intensive 
to repair,5 forcing drivers to deal with either 
damaged roads or lengthy detours and delays. 
Concrete rehabilitation usually means removing 
slabs or entire pavements;6 if new concrete is 
poured, traffic must stay off the road due to 
concrete’s need to cure.7 At the end of their  
service life, concrete pavements often have to be 
completely reconstructed from the ground up.6

56%

Edelman Berland Survey March 2014, U.S. Drivers 18+;MOE: ±1.8%
1. Jiang, X., B. Huang, R.L. Zaretzki, S. Richards, and X. Yan (2013). Estimating Safety Effects of Pavement Management Factors Utilizing Bayesian Random Effect Models. 

Traffic Injury Prevention, Vol. 14, No. 7, pp. 766–775. 

2. TRIP (2012). Bumpy Roads Ahead: America’s Roughest Rides and Strategies to Make our Roads Smoother. TRIP: A National Transportation Research Group,  
Washington, D.C. 

3. FHWA (2002). Tech Brief: Help with Converting Pavement Smoothness Specifications (FHWA-RD-02-112). Federal Highway Administration, McLean, Virginia.

4. Sime, M., S.C. Ashmore, and S. Alavi (2000). Tech Brief: WesTrack Track Roughness, Fuel Consumption, and Maintenance Costs (FHWA-RD-00-052). Federal Highway 
Administration, McLean, Virginia.

5. SDC (2006). Vision 2020: A Vision for the Concrete Repair, Production and Strengthening Industry. Strategic Development Council, Rosemont, Illinois.

6. Jung, Y., T.J. Freeman, and D.G. Zollinger (2008). Guidelines for Routine Maintenance for Concrete Pavements. Report FHWA/TX-08/0-5821-1. Texas A&M Transportation 
Institute, Texas A&M, College Station, Texas.

7. ACI (2008). Guide to Curing Concrete. ACI 208R-01. American Concrete Institute, Farmington Hills, Michigan.

69%
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At Caterpillar Paving Products, all we think about is paving. Worldwide, no other manufacturer has more people 
dedicated to helping paving customers increase productivity, quality and profitablity than Caterpillar.

Fabick provides the products and on-saite support needed to improve your profitability. So you can bid with confidence, 
pave with efficiency and deliver on those non-negotiable performance specs.

Caterpillar is committed to your success. So is Fabick Cat. They are always there with financing, maintenance programs, 
parts and services needed to keep your equipment and crew on schedule. Or maybe ahead of it.

Toll Free: 1-800-845-9188
www.fabickcat.com

“To Ever Serve Our Customers Better.”

APA – Northcentral Region
The Asphalt Pavement Alliance (APA) has recently taken a regional approach as it deploys material from its Pavement 
Economics Committee (PEC) and Go to Market (GTM) Committee. The APA began its regional approach in the 
northcentral region of the United States. This region aligns with the North Central Asphalt User Producer Group 
(NCAUPG). The region includes Missouri along with 10 other states.  APA’s first step in focusing on this region was to 
hire Mr. Dan Staebell as a Regional Director.  Dan has been in the asphalt industry for over 30 years and his experience 
includes work in the emulsion industry, as an asphalt state executive and most recently with an asphalt contractor.  Soon 
after being hired Dan began planning the first APA Northcentral Regional meeting. The meeting was held in Chicago July 
6-7. The meeting allowed each state to discuss initiatives that were important in their region. The group developed the top 
four initiatives for this region: rehabilitation, life cycle cost analysis, commercial design and pavement design. Along with 
developing overall topics to focus, the group also developed specific tasks and associated metrics needed for success. Dale 
Williams gave a presentation on needs in Missouri and his discussion lined up with the top initiatives that were established.  
The next step includes developing the Northcentral Regional Council, which is a group of local industry leaders who will 
provide insight and participation to ensure each initiative is reached. “This is a great opportunity for our region to come 
together and collectively protect our market share and look for ways to further the usage of asphalt,” Dale Williams stated.

The APA is a coalition of the state asphalt associations, National Asphalt Pavement Association and the Asphalt Institute.  
MAPA is a long-standing supporter of APA through its financial support and Dale’s participation on various committees.  
For more information visit www.asphaltroads.org.
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Reliable Equipment • Responsive Service
24-Hour On-site Emergency Service Available

Choose Roland

Komatsu Distributor

Call The Location 
Nearest You!

15 locations throughout WI, IL, IN, MI, and MO

Bridgeton
314-291-1330 

Columbia
573-814-0083 

Cape Girardeau
573-334-5252

Palmyra
573-769-2056

Need 
Equipment?
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YOUR PAVING PARTNER
SALES • RENTAL • PARTS & SERVICE

© 2015 Foley Industries  All rights reserved.  CAT, CATERPILLAR, their respective logos, “Caterpillar Yellow,” the “Power Edge” trade dress as well as corporate and product identity used herein, 
are trademarks of Caterpillar and may not be used without permission.     www.cat.com    www.caterpillar.com 

With over 55 years of paving experience 
between them, Randy Jordan and Pete Martin 
have experience in every aspect of the paving 
business including fleet management and 
maintenance, machine acquisition and life cycle 
management, work flows, resource allocation 
and profitable operations.
 
Give them a call for information and  
advice on the entire line of Cat® and  
Weiler paving machines.

Pete Martin
PRMartin@FoleyEQ.com
O: (785) 825-4661
C: (785) 488-7757

Randy Jordan
RDJordan@FoleyEQ.com
O: (785) 266-5770
C: (785) 256-1306 FoleyEQ.com

FoleyEq-276.indd   1 2/18/15   1:33 PM
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Producer
APAC Central
Delta Asphalt/Apex Paving
Emery Sapp & Sons
Capital Materials
Chester Bross Construction
Fred Weber, Inc.
G&M Concrete & Asphalt Company
Herzog Contracting Corporation
Hutchens Construction Company
Ideker, Inc.
Leo Journagan Construction Company
N.B. West Contracting Company
Norris Asphalt Paving
Pace Construction Company
Simpson Materials Company
Superior Bowen Asphalt Company
Willard Asphalt

Non-Producer Paver
Byrne & Jones Construction
Ford Asphalt Company
Leritz Contracting, Busy Bee Paving
L. Krupp Construction Company
Seal-O-Matic Paving

Bituminous
Apex Oil
Coastal Energy
Ergon Asphalt & Emulsions
Flint Hills Resources
Heartland Asphalt Materials
Missouri Petroleum Products, Inc.
Phillips 66 Asphalt
Western Refining

Aggregate
Ash Grove Aggregates
Boone Quarries/Norris Quarries
Bussen Quarries
Holliday Sand and Gravel
Martin Marietta
Mid America Sand
Southeast Missouri Stone Company, 
Inc.
County & City 
Boone County
City of Lebanon, MO
City of Springfield Public Works
City of St. Louis Streets
City of Warrensburg Public Works
Cole County Public Works
Greene County Highway Department
Jefferson City Public Works
Lincoln County
State Technical College of Missouri

Engineering/Consulting 
Central Missouri Professional Services
Engineering Surveys & Services
H.W. Lochner

Associate
Alliance Geosynthetics 
Asphalt Drum Mixers, Inc.
Asphalt Shingle Grinding Services
Astec Industries
Barker, Phillips, & Jackson Inc.
Berry Tractor & Equipment
Bluegrass Testing Lab
BOMAG Americas
Buckley Powder 
Buildex, Inc.
CMW Equipment
Central Power Systems and Services

ChemStation
Dustrol, Inc.
FabickCAT
Foley Equipment
Getz Recycling Equipment, LLC
G.W. Van Keppel Co.
Home Builders of Central Missouri
Hansen’s RAS, LLC
Heatec, Inc.
Ingevity
Lockton Companies
Luby Equipment Services
Maxam Equipment
Mississippi Lime Co.
Murphy Tractor & Equipment Co.
Palmerton & Parrish
Paving Maintenance Supply
Pavon Corp.
Petro Logistics, LLC
Premier Testing Labs
Purple Wave Auction
Road Science, Division of 
    ArrMaz Custom Chemicals
Roadtec, Inc.
Roland Machinery Co.
Schaeffer Specialized Lube
Scotwood Industries, Inc.
Spirit Asphalt Inc.
Tag Truck Center
Tarmac International, Inc.
Transwest Truck Trailers
Tri State Construction
Ultrapave
Unique Paving
Universal Lubricants/RS Used Oil 
Services
Victor L. Phillips Co.
Wright Asphalt Products Co.

The contractor’s skill, experience and equipment relates directly to the ultimate quality of your asphalt paving project. 
Producing top quality work is the hallmark of MAPA’s members. Whether you’re building a highway, street, parking lot or 
driveway, look to a MAPA member. We’ll be happy to show you the way.
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A FULL LINE OF EQUIPMENT & 
PRODUCT SUPPORT SOLUTIONS FOR 
ALL YOUR ROAD BUILDING NEEDS.

PAVERS | MTVS | COLD PLANERS | STABILIZERS 
BROOMS | COMPETITIVE PARTS | GUARDIAN
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